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It’s that time of year when those of us 
involved in travel, meetings and events 
get to see what is new to our industry at 
the annual Business Travel Show, held at 
London Olympia (20-21 Feb).

Inntel has been a regular exhibitor and contributor 
to the show for many years now and I am always 
amazed and delighted to see how much our industry 
has evolved and progressed in the 12 short months 
since the last event. 

We are excited to launch LOGiC, our new connected-
travel online booking tool at the show this year. 
You can read about LOGiC and how it has been 
developed to revolutionise your corporate travel 
bookings on page 5.

We have plenty more of our own news to shout 
about and if we don’t get a chance to talk to you 
on our stand, B1410 you can read all about it in this 
issue of our newsletter. How our bill back service is 
reducing our clients’ exposure to the very real risk 
of data breaches, for example (p4). How we have 
realigned our services to ensure planners are always 
dealing with specialists in the type of meeting or 
event they want to organise (p12/13). And our top tips 
for delivering meetings and events that show greater 
consideration for the environment (p6).

Once show week is over we will all be entering into 
a new business era shaped by (a Deal or No Deal) 
Brexit. It’s impossible to predict what kind of an 
impact this will have on our industry. But with our 
strong networks, excellent business relationships and 
shared passion for what we do, I feel quietly confident 
that we will work our way through it, together.

Douglas O’Neill, Managing Director
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I am always 
amazed and 
delighted to see 
how much our 
industry has 
evolved
Douglas O’Neill 
CEO, Inntel 



Inntel presents LOGiC, 
the natural evolution in 
business travel booking

LOGiC is a new connected-travel online 
booking tool that we have developed to  
make corporate travel bookings more  
logical, personalised and straightforward  
for business travellers. 

As one of our corporate values states, ‘if there’s a better 
way to do something, we’ll find it’. And this time we really 
have excelled ourselves. 

  Point-to-point travel 
booking

With LOGiC, business travellers can book and manage 
every stage of their itinerary in one place. The point-to-
point journey builder covers every aspect of their trip, 
anywhere in the world, including car hire and taxis, coach 
and rail trips, airport parking, flights and hotels. 

   Best prices every time, 
everywhere 

Wherever you’re headed, LOGiC has it covered. The 
system uses a unique post-code to post-code search 
facility (for improved accuracy) and taps in to the best 
prices available from global and local travel suppliers 
using direct APIs (application programming interfaces) 
with mainstream airlines, low cost carriers, international 
hotel chains, rail companies and all other travel providers.

   Easier to use on 
mobile phones

LOGiC has been designed as a ‘mobile first’ booking tool. 
This means that a lot of thought has gone into making the 
system easy to navigate on a smaller screen and there’s 
no compromise on performance while travellers are away 
from base. So unlike some programmes (that fail to scale) 
it’s a pleasure to use at home or abroad.

   Tailored to your 
business and needs

The LOGiC solution can be branded with your company’s 
style and configured to ensure any bookings are made 
in line with your rules, ensuring a 100% compliance with 
your corporate travel policy. You can manage your Duty 
of Care (to travellers) through the traveller tracking and 
travel advice functions, and get instant access to valuable 
management data dashboards whenever you need it.

   And always  
evolving

LOGiC is owned and developed by Inntel so you can rest 
assured that it will continue to get better and better, just 
like we do.  As the business travel market evolves we 
will be keeping our own system up to date with the latest 
technology and content – because we know that being 
proactive keeps us one step ahead of the rest.
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Keeping your 
data safer
Inntel’s bill-back solution 

BACKGROUND: In November 2018, Marriott 
International Inc announced that a database 
belonging to one of its subsidiaries, Starwood Hotels, 
had been repeatedly breached. Information relating 
to up to 383 million guests could have been stolen 
including their names, addresses, phone numbers, 
email addresses, birth dates, passport numbers and 
encrypted credit card information. It is not known 
whether the elements needed to decrypt the credit 
card information were also taken. 

In the recent Marriott International/Starwood 
data breach hackers were able to access 
guests’ personal details including their home 
addresses, passport numbers and potentially 
payment card details. 

Happily the majority of Inntel’s clients (99%) use our 
centralised bill-back solution, so the security of their 
travellers’ data is not something that they need to be 
concerned about.

Providing guest names only
With our bill-back solution only the guest names 
are passed to the hotel. No personal addresses, no 
passport numbers and definitely no payment card 
details.  Guests do not need to provide payment card 
or passport information when they check in and they 
are not charged when they check out – because Inntel 
pays the entire bill on behalf of the client organisation.

Simplifying financial 
processes
Inntel’s bill-back service adds clarity  
and simplicity to financial processing.   
Our teams manage all of the invoices relating to a 
booking (covering accommodation, rail, flight and 
ancillary travel service as required) and check each line 
item carefully against the original booking to ensure all 
of the charges are correct and in line with the client’s 
corporate travel policy. 

We then send a single, consolidated and verified 
invoice each month that is backed up by electronic files 
containing the full details of the expenditure. These 
files can then be analysed by cost centre, business 
unit, job number or department while the consolidated 
invoices can be used to file a VAT reclaim via HMRC.  

One invoice, one payment. 
It really is that simple.

So, whether they are staying at a hotel in the UK or 
around the world, guests booking through Inntel can 
sleep soundly at night, knowing that their data is safe.

INNTEL PRESENTS LOGIC
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INNTEL’S BILL-BACK SOLUTION



This is not the first time we have talked about 
sustainability – and it won’t be the last. Concerns 
around the environment continue to grow and  
it is the duty of everyone involved in booking  
not just travel but also meetings and events  
to review how much they are doing to help. 

Many sustainability initiatives could actually save 
your business money. And those that don’t will 
increase your reputation as a company that takes 
its responsibilities seriously. 

Here are some ideas that you could consider  
when planning your next meeting or event:

TRAVEL
• Before you book a meeting venue consider where 

your attendees will be coming from then look for 
venues that are closer to the majority.

• Offer incentives for car sharing, or organise coaches 
to collect large groups from a central pick-up point.

• Try and run some meetings with no travel at all!

• Investigate online meeting services and run a pilot 
project with a small meeting before you scale up  
to a larger event.

HOTELS & VENUES

There are three Rs in sustainability – 
reduce, reuse and recycle – and hotels 
and venues are getting very good at 
implementing them all.

Many hotels are working hard to provide a level of 
“green thinking” that will reflect well on their bookers. So 
find out what your prospective hotels can do for you. Do 
they run shuttle bus services from local transport hubs, 
for example? Can they provide shampoo, conditioner 
and body wash in refillable pump dispensers rather 

than small guest bottles? Do they have a re-use towels 
programme, or recycle leftover soap scraps? 

Conference and meeting venues are also keen to 
promote their own green credentials and will usually 
work with organisers to incorporate sustainable 
practices into their event, such as:

• Planning waste management processes for items that 
will be used during the event. 

• Placing recycling bins in every room – if possible 
labelled with photos to make it obvious what should 
go in them.

• Positioning food waste bins near where trays are 
being stacked.

You can help to reduce energy consumption during your 
event by nominating you own ‘energy monitor’ to turn 
off lights and machines when you are not using them.

FOOD & CATERING
Food that is sent to landfill releases methane, which 
is far worse than carbon dioxide in terms of its global 
warming potential. 

There are two major concerns around the catering of 
meetings and events – first, the amount of food that 
ends up in landfill and second, the over-reliance on 
throwaway plastic packaging, plates and utensils. 

• It’s easy to over-order food and drink so work with 
the catering team to plan how much of everything 
you really need.

• Offer tap water in reusable glasses rather than 
bottled water.

• Use China plates or alternatively biodegradable (eg 
wooden) plates and utensils.

• Work with the caterers to create a menu based on 
locally sourced ingredients. Better still, see if the 
local suppliers will deliver their goods straight to the 
kitchens unpackaged.  

• Go for bulk containers and dispensers for spreads, 
jams, sauces, sugar, salt and pepper rather than 
individual sachets of everything.

• Plan ahead how to use leftover food, such as 
distributing untouched items to homeless shelters 
and composting scraps.

• Plastic straws and stirrers are unnecessary frills, so 
either find environmentally friendly alternatives or 
decide if you can do without them.

MATERIALS
You can save paper by switching to digital communication 
channels and meetings apps wherever possible. Many of 
the materials you rely on for your events can be reused 
and recycled too.

• Use unbranded or generic lanyards, name badge 
holders and sign boards for your events so that they 
can be used again and again.

• Reuse note pads and pens rather than putting out 
new ones each time. 

• Design modular sets using environmentally friendly 
materials (such as wood and natural fabrics) to make 
them easier to repurpose for multiple events.

• Be creative about signage – chalk boards and 
re-usable letter boards work just as well as plastic 
signs and show your visitors that you are trying to be 
sustainable from the start.

• Investigate other events happening before or after 
yours in the same venue and see if you can share 
floral arrangements or other common aspects.

• For the elements that you really do need to be 
printed, try and find a local printer using vegetable oil 
inks and recycled stock.

Include details of your sustainability efforts in any 
communications so that everyone understands what 
you are trying to achieve and gets on board.

Tips for meetings and events that are 

better for the 
environment
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City Spotlight
Innside Track, Brighton & Bournemouth 

At Inntel we like all our staff to have first-hand 
knowledge of the venues they are recommending 
to clients so that they can answer any questions 
from personal experience. Meetings Consultant 
Grace Malek has just returned from a two-day 
reconnaissance trip of venues in Brighton  
and Bournemouth and sent in this report. 

What do you think of Brighton & Bournemouth  
as city destinations?
I thought both were great destinations for a meeting, 
I found in both locations there were busy and quiet 
areas so there would be a venue and location to suit  
all requirements. 

Which venues did you see on your trip?
I went to see 12 venues in all, five in Brighton and  
seven in Bournemouth.

Brighton:
• Brighton Harbour Hotel & Spa 

• Holiday Inn Brighton – Seafront 

• Mercure Brighton Seafront Hotel 

• Jurys Inn Brighton Waterfront 

• Jurys Inn Brighton

Bournemouth:
• Elstead Hotel

• Norfolk Royale Hotel 

• Village Hotel Bournemouth

• Best Western Hotel Royale 

• Hallmark Bournemouth East Cliff

• Hallmark Bournemouth Carlton

• THIS Workspace, Bournemouth (The Echo Building) 

What were the highlights of your trip?
If I had to pick two highlights I would say the Jurys Inn 
Brighton Waterfront and the Jurys Inn Brighton. They 
have both undergone refurbishment in the last two years 
and are looking really good. As the name suggests, Jurys 
Inn Brighton Waterfront is right on the seafront with 210 
bedrooms and eight meeting rooms. The largest of the 
meeting rooms can accommodate 300 theatre style (or 
180 cabaret style) and while it is decorated with classic 
colours it has a modern vibe. 

The Jurys Inn Brighton is a 20 minute walk from its 
sister hotel and conveniently located next to the train 
station. It has 234 bedrooms and nine meeting rooms, 
with the largest catering for up to 110 theatre style or 48 
cabaret style. The style of this hotel is a little funkier than 
the Brighton Waterfront, with bright colours and quirky 
features such as the cactus chill out corner and the ‘odd 
socks’ wall (if you attach an odd sock to the wall the hotel 
will donate £1 to charity). 

If you are considering Brighton or 
Bournemouth for your next meeting  
or event, contact 0844 847 5501 or  
email meetingsandevents@inntel.co.uk  
for some expert advice.

Reviewed by Grace Malek,  
Meetings Consultant
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Manchester City – Etihad Stadium

With an easily accessible location, offering 2500 
complimentary car park spaces and only 6 minutes journey 
time to Manchester Piccadilly by road/tram, The Etihad 
Stadium offers significant opportunity for those looking to 
book anything from 1:1 interviews to large scale conferences, 
exhibitions and dining for over 400 people. The Individually 
designed event spaces are widely recognised for their high 
quality and surprisingly neutral décor, and when combined 
with F3's exceptionally creative food and beverage offering, 
The Etihad Stadium offers an experience that is unique.

Can I just start by saying how outstanding we 
found the venue. The way we were dealt with  
was refreshingly efficient, the team were 
responsive, and the food was superb. We  
will definitely be back next year!”  LGN Media

Watford Football Club – Vicarage Road

With significant investment in the entire stadium over the last 
4 years, Vicarage Road offers event spaces and a delegate 
experience with no comparison in the area. With 13 event 
spaces and multiple executive boxes, the venue is ideally 
suited for small to medium sized conferences, dinners, 
exhibitions, training and automotive events for up to  
200 people.

 I just wanted to thank you for making our event 
at WFC over the last two days such a success; 
we were delighted with the facilities and also 
the customer service which was exemplary 
at all times. The food on both days was quite 
exceptional and was commented on positively  
by many of our delegates. Without a doubt,  
the food at WFC was by far and away the best 
we've ever had!”  OCEA Life

GET IN TOUCH 
For more information on F3, or either stadium, please call Inntel on 0844 457 5500

Experience is something we have in 
abundance. F3 have been delivering unrivalled 
conference, event and hospitality solutions 
throughout the UK for the last five years.

Meticulous planning, a wealth of experience 
and careful attention to new trends and 
technologies have put F3 at the forefront  
of the event and conference sector.

Advertisement



Why are hotels  
ditching the  
front desk?
Hotels at both ends of the market have been 
replacing their front desks with airport style 
check-in systems. Is this the inevitable future 
the front desk – or a step too far?

PROS
No standing in queues! Pop-up screens can deal 
with the extras – such as table bookings and 
wake-up calls – so you can arrange your entire 
stay in one go. 

Check in systems could remember choices 
for future reservations, from your dietary 
requirements to your favourite room bar drinks, 
creating a more personal experience.

Language barriers and communication problems 
will be a thing of the past if you can just select 
your native tongue from a drop down list 
wherever you go.

Room choices can be brought to life with 3D 
representations of the available rooms at different 
price points – helping you to make the best 
choice for you.

You could ultimately have a check-out kiosk on 
every corridor – or an all encompassing app on 
your phone - so you can literally come and go as 
you please.

Removing the front desk opens up the entrance 
space for other use such as rest areas, coffee 
lounges and/or artistic design features.

CONS
Any technological issues could result in complete 
chaos if the hotel does not have sufficient staff on 
the roster to step in and take over

An absence of people leads to a lack of 
ownership when problems arise – how can you 
be sure something is being dealt with if there’s 
no-one to complain to?!

Guests have different levels of computer literacy 
and reading ability – replacing people with 
computers could present a barrier for some and 
actively alienate others.

Over time hotels could find their staff are losing 
those valuable front-of-house skills – solving 
problems, tailoring recommendations and making 
guests feel welcome.

Replacing people with machines smacks of a cost 
cutting exercise. This could negatively impact 
perceptions of high-end hotels that differentiate 
themselves by delivering more services with more 
people (doormen, valet parking).

With no industry standard ‘front desk system’ guests 
will always be negotiating different technologies 
wherever they stay, which could create tension.
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It’s a hard call. We can see the advantage 
of having a nimble front desk system that 
accommodates plenty of personalisation. 
On the other hand we think that nothing 
beats the personal touch when it 
comes to delivering the best customer 
experience, as our own business shows!

WHY ARE HOTELS DITCHING THE FRONT DESK?

INNTELLIGENT NEWS - ISSUE 15

A truly stunning 17th century mansion house 
set in 35 acres of rolling parkland on the 
Hampshire/Berkshire border adds a sense of 
the extraordinary to your business event and 
makes any occasion very special indeed. 

We are within easy reach of the M25, M4 and M3 motorways 
and close to Reading and Basingstoke stations. Our friendly, 
professional and dedicated staff will organize the perfect 
day, working with you to create the event you want.

Highfield Park has so much to offer; with 58 bedrooms and 
21 meeting rooms we are more than just a hotel. Our kitchen 
team can provide menu options to suit everyone using fresh, 
seasonal ingredients harvested from our very own organic 
farm just a stone’s throw from the hotel. And we recently 
introduced an all new completely organic wine list that will 
open your eyes to the excellence of English wines.

Just tell us what you need; from one-to-one sessions, to 
year-round courses for up to 150 and we’ll make it happen. 
Our flexible space is the perfect blank canvas for a creative 
event. We can offer a room where you can write on the 
walls, stunning space with all the latest tech you will need, 
outdoor team-building challenges or just simply giving your 
team the time and space to be themselves in a bright, airy 
room with comfortable chairs.

PLEASE CONTACT INNTEL  
RESERVATIONS ON 0844 847 5500

The hotel is a great base for those travelling on 
business, and is mere moments from excellent transport 
connections including Charing cross, Covent Garden, 
Euston and Waterloo stations to whisk you across the  
city or further afield. 

Currently undergoing 
refurbishment, the 
new lobby opens 
early Summer 2019, 
where the reception, 
concierge, restaurant 
and bars will be 
transformed into a 
stylish hub. Perfect for 
informal meetings, the 
restaurant and private 

dining room will make an excellent venue to meet with 
colleagues or to enjoy a meal after a long day in the city. 

Newly refurbished superior and deluxe guestrooms are 
now available, with all of the essential amenities to make 
your stay at Strand Palace convenient and comfortable. 

 

PLEASE CONTACT INNTEL 
RESERVATIONS ON 0844 847 5500

Strand Palace is surrounded by the best London 
has to offer. Located just minutes from Covent 
Garden, it’s the perfect location to access 
Trafalgar Square, Holborn, Kings Cross and St. 
Pauls in the heart of London. 

Advertisement
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Inntel has been arranging, organising and 
managing meetings and events for more 
than 30 years, so we have a huge amount of 
experience and expertise available in house. 

To refine our skills even further, our consultants are 
divided into teams specialising in three distinct meeting 
categories: simple meetings, strategic meetings and 
events. This organisational structure, which is an 
industry first, guarantees that our clients are always 
working with experts in the particular area that they 
need help with at the time. And as most of those clients 
come to us with large workloads, tight budgets and 
strict deadlines, that’s a very reassuring feeling.

Specialist 
Consultants
Our specialist consultants are all hard working 
perfectionists – just the kind of people you want in your 
corner. They understand the importance of achieving 
the highest levels of delegate engagement and 
satisfaction and use their extra knowledge and insight 
in their specialist field to achieve the best results for 
your individual meeting or event.

Category SIMPLE MEETINGS
Typical 
brief

‘Find me a venue in an inspiring setting for 
a one-off sales seminar that will inspire and 
galvanise the team in the face of tough new 
targets’

Services • Organising simple meetings and 
conferences

• Finding exactly the right venue  
(UK or overseas)

• Delivering a quick, efficient turnaround  
on all arrangements

• Securing best rates through skilful 
negotiation

Additional 
info

Our Simple Meetings specialists are able 
to recommend the most suitable venue 
for your meeting, choosing from hundreds 
of UK and overseas options ranging from 
traditional to more unusual venues. Their 
expert knowledge covers all the important 
details you need to know, such as the type 
of light in the meeting room, the different 
refreshment and catering options and the 
view from the windows.

With Inntel you are always 

working with 
meetings experts 

Category STRATEGIC MEETINGS
Typical 
brief

‘Organise a series of roadshows for our new 
product launch, involving a tour of six UK 
venues and city hops to Paris, Berlin and Milan.’

Services • Organising one-off strategic meetings  
or a series of events

• Consulting with you to understand  
your needs and business goals

• Working with you on the strategy  
and content of the meeting

• Taking care of all meeting related logistics
• Delivering services and insights with our 

industry-leading technology
• Analysing event performance at a micro level

Additional 
info

Logistics can cover travel arrangements, 
visas and transfers, venue finding and 
booking, speaker engagement, team 
building exercises and after-hours activities 
such as city tours.

Our Strategic Meetings experts will maintain 
a focus on your business objectives at every 
stage of the event planning and delivery to 
maximise the many and various returns you 
are looking for on your investment.

Using Inntel’s bespoke meetings management 
software our consultants can help you to track 
your meeting spend, identify cost-effective 
options, spot trends in attendee behaviour. 
They can also conduct a performance analysis 
of your event to gauge its success (against 
your stated objectives) and provide insight into 
how your next meeting could be improved.

Category EVENTS
Typical 
brief

‘Deliver a dazzling gala ceremony to 
celebrate our 50 years in business – with 
an impressive stage set, a VIP speaker and 
commemorative gifts’

Services • Devising an appropriate and engaging 
creative theme for the event

• Identifying and booking the most suitable 
venue at best rates

• Organising speakers, stage sets and 
marketing communications

• Taking care of all event related logistics
• Delivering services and insight with  

our industry-leading technology
• Analysing event performance  

at a micro level

Additional 
info

Our talented Events specialists work with 
you to create an inspiring event that will 
delight and engage your delegates and 
maximise the returns you are looking for  
on your investment.

The event team will organise every 
aspect of the event, from the travel and 
accommodation bookings to the on-the-day 
registration and delegate information packs.

Crucially, after the event they will provide 
a detailed analysis of all engagement and 
performance data to assess how successful 
the event has been for your business, rather 
than simply how much your guests enjoyed 
themselves.

For expert level help and hands-on support with your next  
meeting or event, contact Inntel on 0844 847 5500

PAGE THIRTEEN
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Why use two words when one (new and 
amalgamated version) says it so much better? 
Bleisure describes the blurred line between 
business travel and a leisure trip. 

If you travel up to Edinburgh for a Friday meeting and stay 
to see the sights over the weekend you are on a bleisure 
break. There’s also a high chance that you’re a millennial 
– because that’s the demographic leading the charge in 
bleisure bookings.

The travel industry already knows that millennials are 
often budget-conscious, tech savvy experience seekers. 
Their growing demand for holidays off the beaten track, 
authentic living accommodation and easy online booking 
has given rise to Airbnb, HomeAway, Tripping.com, 
FlipKey, VRBO, HouseTrip and Wimdu to name just a 
few.  But millennials travel for work too – and they like to 
combine business with pleasure wherever they can. 

All of this means that the terms of a company’s travel 
policy could become a deciding factor when millennials 
are considering potential employers. And modern-
day companies may need to offer flexible work/travel 
arrangements as a business perk to attract new talent.

•  Consider adding a few quirky hotel 
options to your preferred hotels list in 
frequently visited locations. 
They may be more attractive to your millennial 
travellers – and could be cheaper than some of those 
you usually use.

•  Look at ways of cross-referencing vacation 
schedules when making travel bookings. 
If people want to use up their personal holiday 
allowance over the course of a year try and make 
it easier to organise. There could even be an 
administrative upside to the arrangement as it may 
be easier to arrange cover for frequent short breaks 
compared to longer annual vacations.

•  Remember that bleisure breaks could 
complement the corporate imperative  
to promote mindfulness (see page 18)

Topping and/or tailing a business trip with a leisure 
break could keep your employees more motivated 
about their work.

A life of bleisure

The terms of a company’s travel 
policy could become a deciding 
factor when millennials are 
considering potential employers

PAGE FIFTEEN

A LIFE OF BLEISURE

Harbour Hotels have unique event spaces 
accommodating 6 – 400, stylish bedrooms 
with luxury touches and gyms and spas onsite.  
We are proud to have the C&IT Awards named ‘Best UK Hotel’ 
within our portfolio, Southampton Harbour Hotel.

Named AA Hotel Group of the Year 2018/2019, 
Harbour Hotels are set in inspiring city, coastal 
and country locations. 

Being a Lifestyle Brand for Business, our hotels are a 
welcome alternative to the traditional corporate hotel.

Business trips you want to go on, away days that are the 
best days, product launches by the sea, board meetings in 
bank vaults or drinks receptions on roof top terraces; our 
hotels combine contemporary décor and design combined 
with individual quirks; ensuring your next trip or meeting is a 
memorable one.

Harbour Hotels are located in Guildford, Southampton, 
Bristol, Brighton, Chichester, and our first London property 
in Richmond has recently opened. Coastal locations include 
Christchurch, Sidmouth, Salcombe, St Ives, Fowey and 
Padstow, and country estates located in Farnham, Surrey.

Richmond Harbour Hotel now open, is in the heart of 
Richmond set opposite London’s iconic Richmond Park, 
only 15 minutes from London Waterloo. The hotel is a 
landmark eighteenth century property with 74 bedrooms, 
3 events spaces, gym and spa and an outside terrace 
linking to a new restaurant and bar providing seasonal and 
contemporary dining options for our guests – The Gate, 
Kitchen, Bar, Terrace.

PLEASE CONTACT INNTEL 
RESERVATIONS ON 0844 847 5500

Discover a world of opportunity
Conferences and Meetings. Let our characterful venues 
create an immediate sense of arrival with conference suites 
and meeting rooms adaptable to a range of configurations. 
Our larger venues also boast purpose-built, self-contained 
conference centres offering the best of both worlds.

Team Building. Make time away from the office even more 
valuable with additional activities to motivate the team and 
inspire productivity for your business. We can tailor make an 
experience that best meets your objectives, aligns with your 
brand and gives you that creative experiential element your 
event needs.

Exclusive Use. For the ultimate exclusivity when confidentiality 
and privacy are key, make your event truly exceptional and 
be the sole occupant of one of our exclusive use venues with 
meeting rooms, public areas, bedrooms and grounds – all 
yours. It’s the wow factor your event needs, at less than you 
might expect!

Rewards and benefits. Join our Privilege Business Rewards 
programme today - it’s free and simple to register - and 
you’ll earn points for every booking you make, to redeem 
against our indulgent afternoon teas and overnight stays. 
Alternatively, exchange your points for high street gift 
vouchers.

PLEASE CONTACT INNTEL 
RESERVATIONS ON 0844 847 5500

Beyond Business
Our grand country house estates throughout the UK and our 
Channel Island resorts have been sympathetically styled and 
equipped to offer modern facilities and plenty of space for 
productive meetings and memorable events.

Easily accessible from major road and rail networks, each venue 
is individual, unique and a destination in itself, providing delegates 
with a real sense of escapism from the everyday.
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We are always keen to investigate new ways that 
technology is helping to increase participation 
and engagement in meetings and events. 

Here are some of the trends and technological 
innovations that have caught our eye recently.

Let’s get Phygital 
Advances such as augmented reality, virtual reality, 
touch technology and geolocation tracking are being 
combined to deliver physical + digital = ‘phygital’ 
experiences. In terms of meetings, video conferencing 
and hybrid meetings (live events with a virtual 
component) could be entering a new dimension  
of personalisation and interactivity.

Gamification
While not strictly new, gamification is certainly gaining 
new interest. Simply put, gamification involves taking 
the structure and competitive aspects of online gaming 
and applying them to other things – such as meetings 
and events – to improve engagement. For example, 

rewarding attendees with points or real-life prizes for 
visiting particular exhibition stands, or running a quiz on 
key meeting messages and ranking participants’ scores 
on leader boards to drive up participation.

Chatbots
Chatbots are simply computer programmes that 
engage in conversations using speech and text – and 
they are becoming more and more prevalent. (Did 
anyone NOT get an Amazon Alexa for Christmas?). As 
speech recognition software doesn’t work very well in 
crowded environments (yet) text-based chatbots that 
provide answers to hundreds of likely questions are 
rapidly gaining ground for meetings and events. 

Facial recognition
Facial recognition software is already used to unlock 
many high-end mobile phones – and it has the 
potential to improve the registration processes at 
meetings and events while increasing security. For 
example, incorporating facial recognition into systems 
to compare new arrivals against their profile photos, 
register them for the event and print their name badges 
on the spot.

WiFi in the sky
Facebook and Google have both experimented with 
delivering Internet access to remote communities using 
Unmanned Aerial Vehicles, or UAVs. Aquila, the now-
abandoned Facebook project, was based on a solar-
powered light aircraft with the wingspan of a Boeing 
737, while Google is still working on its Loon project 
involving internet-streaming balloons. 

The chances are that an experienced aeronautical 
company will eventually become involved in 
developing a more viable solution. And when that 
happens we could find that WiFi in the sky becomes 
available to enhance the signal in venues that suffer 
from poor reception. 

Meetings technology
Latest trends and innovations 
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Jurys Inn & Leonardo Hotels

Growth & Investment  
The last two years have been a period of 
expansion and exciting developments for 
Jurys Inn & Leonardo Hotels. 
At the end of 2017 Jurys Inn was jointly acquired by Swedish 
hotel property company Pandox AB and the Fattal Group. Fattal 
is one of the fastest growing hotel chains in Europe and Israel, 
operating 190 hotels, with 36,000 rooms in 17 countries across 
100 destinations. In the UK the group currently run under the 
name Jurys Inn & Leonardo Hotels.

Jurys Inn & Leonardo Hotels has continued its investment 
programme, with £75 million spent upgrading and refurbishing 
hotels over the last 5 years, transforming their look and feel. 
Now the same high standard of design and comfort is evident 
throughout the group. In 2018 refurbishments were completed 
at Jurys Inn locations in Belfast, Cardiff, Liverpool, Sheffield, 
Southampton and Swindon with plenty more in the pipeline. 28 
of the group’s hotels now have achieved AA 4 star accreditation. 

Jurys Inn & Leonardo Hotels now operate 45 hotels in the UK&I 
- 36 under the Jurys Inn brand and 9 under the Leonardo Brand. 
Recent acquisitions include The Midland – a Leonardo Royal 
Hotel, an iconic 5 star hotel based in the heart of Manchester, 
and Leonardo Royal Hotel Southampton Grand Harbour, another 
5 star hotel boasting an incredible waterfront location 5 minutes 
from the port terminal.

GET IN TOUCH 
For more information on Jurys Inn & Leonardo 
Hotels or to  book one of these stunning 
venues, please call Inntel on 0844 847 5500
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According to the experts at mindful.org – a non 
profit organisation dedicated to championing 
the benefits of a mindful state – ‘mindfulness’ 
describes the sense of being fully alert 
and present in the current moment and not 
overwhelmed by what is going on around us. 

This elevated self awareness helps us to achieve a 
state of calm, by improving our inner resilience and 
sense of wellbeing. 

When you are organising a meeting or event you want 
your attendees to be as receptive as possible to your 
messages so they take the information home and act 
on it. Therefore it makes business sense to promote 
mindfulness as it helps to have your audience relaxed 
and engaged.

Travel

Be more perceptive with 
policy making

Corporate business travel policies tend to work on a 
‘one-size-fits-most’ basis, with better terms available for 
those further up the organisation chart. A more perceptive 
travel policy would be designed to support those who are 
doing the most travelling, regardless of their rank. Rushing 
to catch trains and planes, waiting around in airports and 
living out of a suitcase are all stressful experiences. Sitting 
in cramped seats for long flights increases the risk of DVT 
while repeated jet lag has been linked to medical 
problems ranging from sleep disorders to liver cancer. 

To reduce the negative impact of business travel on the 
mind and body, travel policies could keep the preferential 
terms for those doing the most or longest trips, such as:

•  Upgrading frequent flyers to business class so they 
can stretch their legs and catch up on their sleep.

•  Prioritising shorter connection times on journeys 
requiring multiple flights.

•  Avoiding late night, early morning and weekend 
travel for those who exceed a set threshold of days 
away per month.

All of these considerations come at a price. But when you 
consider that a burnt out employee may leave the company 
in search of a better work/life balance – and the cost of 
recruiting their replacement – it could be money well spent.

The rise of mindfulness  
in business travel, 
meetings and events

Meetings & Events

Remember that 
concentration  
requires calm

Have you ever been driving along an unfamiliar road 
and turned the radio down to look for your turning? We 
recognise instinctively that our concentration improves 
when we are calm and quiet. And we can use the same 
insight to help attendees and delegates to relax and 
focus on the content of our meetings and events.

Plan their rest
If you’re organising a busy corporate event consider 
offering a morning yoga or meditation class to help 
everyone relax before the work begins.

Scheduling rest periods into the day enables your 
audience to process what they have heard and reduces 
the sense of information overload, so set aside time 
for delegates to participate in mindful reflection on the 
meeting so far. This could involve a walk around the 
grounds, a rest in a WiFi free zone or a quiet refreshment 
break with soothing background music. Or you could 
deliver some of the meeting content during a ‘purposeful’ 
break, combining time out of the meeting room with a 
meeting-related activity, such as networking or creative 
brainstorming in small groups.

Set the mood
Try and create an ambience that is welcoming and 
relaxing. If the seats are hard and unyielding, the 
lighting too bright and the sound system too high your 
delegates will soon be mindful that they are physically 
uncomfortable and mentally overwhelmed. 

You could also look at the way that chairs are arranged: 
casual clusters of chairs around tables encourages 
attendees to feel closer and socially connected to those 
nearest them, while regulated rows emphasises the 
sense of isolation as no-one is able to make eye contact 
with anyone else.

Fuel the mind
When we are tired and stressed it’s easy to turn to food 
for the energy and comfort we crave, and business trips 
can become an excuse to eat and drink more than you 
would at home. Many catering packages are over reliant 
on carbohydrates, sweets and caffeine, all of which 
lead to an energy crash in the afternoon. To keep your 
attendees feeling comfortable in their bodies, look for 
menus that include wholesome ingredients and fewer 
processed options.

Pull the plugs
Technology helps us to deliver highly engaging, 
immersive and impactful meetings and events – but 
sometimes less is more. Old fashioned, tech free face-
to-face meetings –  ‘unplugged events’ – are becoming 
more popular, offering an oasis of calm conversation and 
traditional networking in an interactive world. 

THE RISE OF MINDFULNESS IN BUSINESS TRAVEL, MEETINGS AND EVENTS THE RISE OF MINDFULNESS IN BUSINESS TRAVEL, MEETINGS AND EVENTS
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Looking for a unique venue in London  
for your next meeting? Here are some  
of our recommendations.

Science Museum, Illuminate 
www.hirethesciencemuseum.com/illuminate/

Capacity:  400 theatre style / 450 standing reception 
Location:  South Kensington, London SW7 2DD

From 1st March 2019 this modern ‘blank canvas’ space 
is spread over Levels 4 and 5 of the Science Museum 
and available for both daytime and evening hire. (The 
museum was previously only able to hire out space in 
the evening due to exhibitions being on show to the 
public during the day). 

Key features: 
•  The Level 5 space offers panoramic views  

of the London skyline
•  Can be used in conjunction with other iconic  

museum spaces (for evening events) 
• Integrated sound systems
• Private group entrance

Tate Modern 
www.tate.org.uk/about-us/corporate-support/
corporate-events-tate-modern

Capacity:  Theatre style 200 / 1,500 standing reception 
Location:  Bankside, London SE1 9TG

A choice of event spaces available for both daytime 
and evening hire including the Starr Cinema and Foyer, 
which is a tiered auditorium with a built-in stage that can 
accommodate up to 234 delegates.

Key features:

•  Level 10 viewing terrace offers unparalleled views 
over the River Thames and St Paul’s Cathedral

• Purpose built auditorium

• Blank canvas of modern event space

London Zoo 
www.zsl.org/zsl-london-zoo/venue-hire

Capacity:  From 20 for a meeting to 800 for a reception 
Location:  Regents Park, London NW1 4RY

London Zoo has a range of difference spaces available 
including meetings rooms, a lecture theatre, a 
restaurant, a selection of outdoor spaces and 6 animal 
houses so whatever kind of event you are planning they 
can cater for it.

Key features:

• Set in 36 acres of gardens in London

•  Ideal for drinks receptions, gala dinners  
and celebrations

•  The zoo’s profits contribute to worldwide 
conservation projects aiming to protect animals  
and their habitats

If you’d like to book any of the  
featured destinations just call Inntel  
on 0844 847 5500

Venues that “wow” 
in the capital  

VENUES THAT “WOW” IN THE CAPITAL 
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At Radisson Hotel Group, we’re not 
just dynamic in our brands, rooms or 
meetings and event space, but we 
also thrive on creating unique dining 
experiences for both guests and 
locals. Discover the new concepts we 
have recently brought to life.

THE WINE TOWER BAR, 
RADISSON BLU HOTEL LONDON 
STANSTED AIRPORT
A stunning centrepiece of the hotel, The Wine 
Tower Bar now features elegant marble décor 
and on-trend grey soft furnishings, surrounding 
the striking Wine Tower which houses thousands 
of bottles of wine. The most unique of settings 
for a glass of wine, light bite or an exceptional 
drinks reception. 
radissonblu.com/hotel-stanstedairport

GRAHAMSTON, 
RADISSON BLU GLASGOW
There are secrets that lie beneath the streets of 
Glasgow and the mystery is only just beginning 
to unfold. Discover The Grahamston, bar and 
restaurant, which is unearthing the lost and 
forgotten stories of a place barely remembered, 
through subtle visual, written and spoken cues 
the story of the mysterious eighteenth-century 
village is being brought to life. 
thegrahamston.com

FIRELAKE, RADISSON BLU LEEDS 
At FireLake, you’re sure to experience a bloomin’ 
fi ne feast of local ingredients from across the 
Yorkshire Dales. It’s so much more than just 
good food. It’s about refl ecting traditional 
Yorkshire through the menus and culture, 
it’s fi ne food with a Yorkshire accent!
fi relakeleeds.co.uk

RADISSON BLU HOTEL 
LONDON STANSTED AIRPORT

RADISSON BLU HOTEL, GLASGOW

RADISSON BLU HOTEL,LEEDS
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Inntel charity  
of the year

2019

Regular readers of this bi-annual publication will 
recognise Inntel’s commitment to charitable work. 
Each year our reigning Employee of the Year 
nominates a charity that is important to them as our 
Charity of the Year, and this year we are supporting 
Families in Focus, which was chosen by Sian 
Sayward, Supplier Partnership Manager at Inntel.

Families in Focus 
offers support and 
guidance to families 
of children with 
disabilities and special 
needs across Essex

This was a very personal choice for Sian, as she 
explains: ‘My youngest son has autism, which 
means that life is sometimes very challenging 
for him, and also for those involved in his care 
and support.  We were exceptionally lucky that 
early on in my son’s journey we were told about 
a charity called Families In Focus, which is 
based in Essex and offers support and guidance 
to families of children with disabilities and 
special needs across Essex, particularly at  
times of change, challenge and crisis.’ 

Everyone at Inntel House has got fully behind the 
charity, donating raffle prizes, wearing Christmas 
jumpers and taking part in festive quizzes for the 
Christmas Shenanigans week, weighing in for the 
Inntel super slimmer’s competition and testing 
their knowledge in a Halloween quiz. 
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Meetings and Events • Accommodation • Travel

Sign up to our  
email newsletter

You'll be the first to know about  
all the exciting news from us!

Email Inntel to register today 
marketing@inntel.co.uk

For more information on our newsletters call Inntel on 0844 847 5500 
or email the team at marketing@inntel.co.uk


