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By chance, rather than design, many  
of the articles in this issue of Inntelligent 
News have something to do with the 
technological developments driving 
fundamental changes in the way  
we do business. 

Take hotel pricing. The new dynamic pricing model 
offers venues a way to optimise their income while 
maintaining their relationships with frequent bookers 
through a discounting scheme. But are bookers 
really benefitting? You can read our thoughts on 
page 14.

Then there’s data protection. Technology has 
allowed companies to create vast pools of other 
people’s personal data for their business use 
without any systematic checks and balances.  
You can read about the electronic lakes, dams  
and slipways that Inntel is erecting to comply  
with GDPR on page 4. 

On a more proactive note, Inntel’s very own 
technology is helping companies to meet their  
Duty of Care to employees (page 11) and provide 
rapid assistance to inconvenienced rail travellers 
(page 9).

So what’s the take home message? I think it’s simply 
a word of caution. Technology is enabling us to do 
more than ever – and that’s exciting stuff. But before 
we embrace every new change, we do need to be 
sure that it really is for the better.

Douglas O’Neill, Managing Director
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technology  
is enabling us  
to do more  
than ever
Douglas O’Neill 
CEO, Inntel 



If you would like to see the full terms  
of Inntel’s Privacy Policy you can either 
read or download the full document 
here: http://www.inntel.co.uk/about-us/
corporate-info/

How we updated  
our processes
In preparation for GDPR, Inntel formed 
a working party made up from members 
of the Inntel senior leadership team, 
management teams and operational  
teams. Together, they were able to:

1   Map our existing flow of personal information,  
for both our clients and employees

2   Review the GDPR processes our OBP partners 
were offering

3   Arrange for additional solutions to be added to 
our technology to ensure we can fulfil all of the 
rights offered under GDPR

4   Update our existing processes to ensure we 
have simple yet robust controls in place that align 
with GDPR (and include these processes in our 
ISO9001 process)

5   Incorporate GDPR into our staff training and 
development processes to ensure all staff 
appreciate the importance of GDPR, the rights  
it affords and how to deliver them. 

These rights including giving individuals ACCESS to 
the data we hold on them, the opportunity to RECTIFY 
(update) data, to ERASE the data an individual does 
not want us to hold or to RESTRICT data that can’t be 
erased in order that it can’t be used. 

What we no longer do
In line with the GDPR requirements Inntel has  
made several changes to the way we source data.  
As with many companies, we used to make speculative 
approaches to people we believed met our target 
customer profile using contact information we had 
acquired on social media/trade publications or on 
bought-in lists. 

It would now be contrary to GDPR rules to hold data on 
people who had not actively provided it to us, therefore 
all such practices have stopped. For the same reasons, 
when we employ new sales staff we ensure they do 
not bring details of their own previous clients into the 
building as any permission they have provided was 
granted to the former employer only.

Our updated Privacy Policy
We have also updated our Privacy Policy to explain 
how we use and protect any personal information that 
is given to us a part of a booking or via our website, 
registration sites and self-booking sites. 

The new European General Data Protection 
Regulation (GDPR) came into effect on 25 
May 2018. As anyone with an inbox will 
attest, companies across the continent have 
been hard at work for months updating their 
practices and processes (not to mention 
contacting everyone they have had past 
dealings with) to ensure they comply with 
the legislation. 

The GDPR has been so well heralded that few will  
be unaware of the reasons and principles behind it.  
But for companies that have to hold and communicate 
huge amounts of data as part of their service – such  
as Inntel – the work involves much more than sending 
out opt-in requests. 

In the spirit of transparency, here is an overview  
of how Inntel has tackled the challenges  
posed by GDPR.

The data we hold
As a travel management organisation we lawfully 
hold personally identifiable information to make 
travel arrangements for our clients. We hold this data 
securely in our Data Centre at our HQ in Feering, Essex 
(UK) and share aspects of the data with third parties 
who need the information to administrate our clients’ 
travel needs. This includes airlines, hotels and rail 
transport companies, among others.

We have robust contracts in place with the Online 
Booking Providers (OBPs) that fulfil our travel bookings. 
We review our arrangements with our OBPs and other 
suppliers on a regular basis and considerations around 
data protection are always included in these reviews.

GDPR
Let’s talk about: 

JARGON BUSTER
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Inntel will soon be launching its next 
generation Online Booking Tool (Q3 2018) 
– a comprehensive, ‘point-to-point’ journey 
booking solution that is built to work with 
mobile platforms. Once launched, users will 
be able to research and book every aspect 
of any business trip, anywhere in the world.

The new Online Booking Tool accesses live travel  
and hotel data from many sources to calculate fares 
and rates, including Sabre (global distribution systems), 
low-cost carrier website APIs, the British Airways 
website API, Travelfusion (for APIs to other airline 
websites), Premier Inn and Travelodge APIs, Booking.
com, Trainline and SilverRail.

Easier bookings
Bookers simply enter a starting post-code (or  
street address) and the same for the final destination.  
The Booking Tool then presents the options and prices 
for each stage of the journey – covering flights, trains, 
coaches, taxis, car hire, accommodation, parking  
and more.

Once the preferred options have been selected  
a personal itinerary is created in the journey builder. 
This itinerary is then emailed to the booker and 
traveller (if different) to add to their calendar and links 
to the TripCase app to provide travellers with useful 
information on flight delays and more. 

Easier changes
The Online Booking Tool allows users to make  
repeat bookings, amendments and cancellations  
and is supported by a robust business continuity plan 
to ensure the site has 100% up time – so you can rely  
on it to be available for last minute changes.

 
Easier compliance
It also makes it easy to enforce compliance with  
the corporate travel policy by ensuring that any  
agreed restrictions and entitlements are applied  
to all bookings. 

Easier payments
Inntel will be able to provide clients with a full bill  
back payment facility covering all of the services 
booked through the Online Booking Tool, including 
overseas city taxes at hotels. This will make life  
even easier for bookers, as they can organise all  
of their travel arrangements in one place then pay  
one consolidated bill at the end.

Online  
Booking Tool

Presenting our  
next generation 

“Without our partnership  
with Inntel we would not  
have clear visibility of our  
800 travellers and the priority 
of their safety, control of costs 
and achieve our objectives 
with measureable results  
year on year”.  
Richard Childs, Group Procurement 
Category Manager.

Biffa working with Inntel
Biffa have been Inntel clients since 2013 when they moved 
from one of the UK’s top 5 travel management companies 
because they were losing faith in the value that agency 
placed on their business.

Since 2013, Richard Childs, Group 
Procurement Category Manager at 
Biffa and his Inntel Account Manager, 
Amy Ashby have worked on a number 
of improvement initiatives across all 
aspects of corporate travel. They have 
been focused on growing compliance, 
controlling costs, efficiencies and 
ensuring the wellbeing and safety  
of their travellers.

The initiatives have proved successful 
and the organisation are delighted with 
the management of costs. 

In the past 5 years, accommodation 
average rates in London have reduced 
by 15% and remained stabilised 
elsewhere, air fares have reduced  
by £67.00 per ticket and online 
adoption is now at 85%. 

The Biffa preferred hotel programme 
that Inntel have negotiated works well 
for the company with 84% of bookings 
placed in discounted preferred 
properties.

In the past 12 months, Biffa’s focus  
has been on addressing the company’s 
meeting and event spend. Since 
encouraging their meeting arrangers  
to work with Inntel, they have seen 
venue spend reduce by 15%. 

So what next for Biffa and Inntel? This 
year, the focus is very much on smarter 
and greener travel and a continued 
focus on meeting and event compliance 
support from Inntel’s specialist events 
department.
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Innovation matters to our travellers, which  
is why we’ve launched the Next Generation  
of Holiday Inn Express® in Europe.

#WeKnowWhatMatters

A new concept built on a foundation of robust consumer 
insights to deliver a straightforward, uncomplicated 
experience for the smart traveller. 

Next Generation incorporates a warmer, fresher 
appearance to both the public spaces and guest  
rooms. In fact, 35 hotels across Europe now feature  
the contemporary public space innovation. The Express 
Café Bar forms a central point to the design, offering an 
inviting pit stop for fast tasty food on the go and delicious 
breakfast. Plus, the modern open-plan layout features 
comfortable seating and easily accessible power outlets  
to plug-in and play when dining or working. 

A contemporary look can likewise be found in the guest 
room. Inspired by simplicity the new bedroom designs  
have now rolled-out to 80 Holiday Inn Express hotels 
across Europe with plans to refurbish 30 more by end  
of 2018. Every centimetre of the space has been optimised 
to cleverly feel larger. In certain hotels, the traditional desk 
has been replaced with a freestanding, movable desk and 
chair, there are increased connectivity outlets and smart 
TVs to easily continue where you left off on your favourite 
series. This innovative bedroom has seen a 9 points uplift 
in guest room experience scores*, making Holiday Inn 
Express the perfect choice for our smart travellers. 

*Based on IHG® heartbeat scores December 2017

PLEASE CONTACT INNTEL 
RESERVATIONS ON 0844 847 5502



Inntel has developed an innovative, 
technology-driven support system that 
could help rail operators to manage both  
the administration and cost of dealing  
with disrupted passengers. 

Earlier this year train operators were obliged to update 
and publish clearer terms and conditions regarding 
their liability for traveller compensation following 
claims that the industry in general provided misleading 
information. 

Criticism centred on the fact that disrupted passengers 
were being advised to claim compensation through 
the ‘Delay Repay’ scheme, which catered for refunds 
(depending on the type of ticket and length of delay) 
but not consequential losses, such as taxi fares and 
emergency accommodation, as required under the 
2016 Consumer Rights Act.

While rail operators would be keen to do the right thing 
by their passengers the new requirements place an 
additional administrative and financial burden on them. 

Inntel has a ready-to-roll technological solution 
that mitigates both, enabling operators to provide 
rapid assistance to inconvenienced travellers while 
managing and controlling the associated expenses.

Whenever Eurostar trains are cancelled or delayed  
– in the UK or Europe – Inntel’s technology is used  
to source, negotiate and organise taxis, 
accommodation and meals as required for  
the inconvenienced passengers. 

This includes arranging group reservations for 
those who are travelling together. In many cases the 
arrangements are communicated to the passengers 
before they arrive at the station, which helps to reduce 
their anxiety in a situation that is out of their control.  

rail compensation
Ready-made solution for changes in

NEW HOTELS
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We are the home of  
great hospitality after all

Hallmark Hotels 
Hallmark Hotels are a unique portfolio of  
26 individual hotels in great locations across 
the UK, including Stratford-upon-Avon, 
Manchester Airport and Cambridge.
Our locations are conveniently close to transport links and 
motorway networks, with 23 hotels within five miles of the 
nearest train station and 10 hotels within 10 miles of the nearest 
airport. Plus, we’re literally on the doorstep of train stations  
in Derby, Carlisle and Chester. 

We've embarked on a significant and exciting investment 
programme across our hotels, designed to maximise our guests 
comfort and enjoyment, including a £550k investment into 
modernising 31 bedrooms and bathrooms at Hallmark Hotel 
Preston Leyland, plus an investment of 100k into the luxury  
spa at Hallmark Hotel The Welcombe.

We aim to give each guest a home from home experience, with 
friendly and efficient service, a best of British food offering and 
free, superfast WiFi for all guests and visitors. We also offer over 
170 smart, adaptable and dedicated meeting spaces plus health 
clubs , spas and golf courses at selected properties.

Our hotels bring together the best in hospitality with the 
comforts of home, amazing spaces and venues with personality. 
We’ll do what we can to meet your budget and most importantly, 
we’ll really look after our guests... we are the home of great 
hospitality after all.

GET IN TOUCH 
For more information on Hallmark Hotels or for 
reservations please contact Inntel reservations 
on 0844 847 5533

Inntel designed this innovative  
solution for Eurostar in 2017. 

           Inntel says:

Duty of care is increasingly important 
as more and more people are travelling 
for global business. 

We are confident that the technology 
we have developed for Eurostar will 
be of interest to other rail operators 
wanting to offer passengers a 
suitably robust yet cost-effective 
response during times of unscheduled 
disruption.

Douglas O’Neill – CEO, Inntel
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Duty of care for 
external meetings
Employers are required to take every 
reasonable step to ensure the health,  
safety and wellbeing of their employees. 

But what happens when your employees  
are travelling away from the office?

Since the introduction of the Corporate Manslaughter 
and Corporate Homicide Act in 2007 the HSE has been 
actively prosecuting directors and managers for health 
and safety failings within their company. 

While most HSE prosecutions relate to site-based 
accidents, companies also have a duty of care to their 
employees who are off site on company business. 

In the case of business travellers, employers would 
be wise to actively consider the many problems their 
employees could face while they are away from base 
and plan how each one would be handled. Because 
if they are on your business they are on your watch 
– and the cost of prevention is less than the cost of 
dealing with incidents. 

Plan here for problems there
Sadly there are many real risks facing business 
travellers, especially those heading abroad. At one end 
you have the (rare) cases of terror attacks, kidnapping, 
epidemic diseases and natural disasters, at the other 
the far more frequent incidents such as road accidents, 
illnesses and falling victim to petty crime. 

These and more could be considered under the Duty 
of Care section of a comprehensive and robust Travel 
Management Policy. 

The Duty of Care aspects could sit with your company’s 
security team or your HR department, but meetings  
and travel managers, organisers and bookers should 
also be able to contribute to the document and keep  
it updated to reflect new and changing information.
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 DUTY OF CARE FOR EXTERNAL MEETINGS

Lime Venue Portfolio 

An unusual venue can play a crucial role  
in delivering this objective. 

Lime Venue Portfolio is the largest collection of unusual, 
sporting & cultural venues throughout the UK & Ireland. 
We offer meeting, conference and event space at leisure 
attraction venues including zoos, museums, castles and 
stately homes; leading sporting stadiums and racecourses 
alongside the UKs premier exhibition and conference 
centres, purpose built training and residential venues.

Our portfolio and experienced event teams offer you a 
choice of unique venues each delivering restaurant quality 
food. We also offer you one point of contact to help you 
find the right venue for your needs and our service is free  
– saving you time and money. 

By choosing an unusual venue, you are already thinking 
about the event in the right way. No matter what type of 
event you’re client is organising, you want their guests 
to have a memorable experience; whether that means, 
partying with their teams, dining with clients or meeting 
with colleagues. 

We have carefully curated our portfolio of venues and our 
onsite teams are all industry experts and passionate about 
their jobs, meaning that a Lime Venue Portfolio venue can 
be trusted to deliver everything you and your client would 
expect and more!

Please contact Inntel meetings  
and groups on 0844 847 5501

Be our Guest to added value

 

You tell us what you want to use 
the 5% for - The list is endless* 

We will give you 5% of the booked value of your 
event towards anything of added value to help 
make the event a success!
 
This could include (but is not limited to):

•  Free breakfast rolls on arrival
•  Themed break upgrades
•  Free syndicate room/s
•  Complimentary room 
 hire for private dining

To take advantage of this o�er from 
Corus Hotels, please contact Inntel.

•  Wine with dinner
•  High street vouchers
•  5% o� your next event

*add ons are subject to availability and vary between hotels. T&Cs apply



Looking at the potential pitfalls already mentioned 
(terror attacks, kidnapping, epidemic diseases, natural 
disasters, road accidents, sudden illness, petty crime) 
each one of them could be considered alongside a list 
of questions that would need to be answered – fast – 
in each scenario:

• Who would they contact, and how?
• Who would take responsibility for their wellbeing?
• Who else would need to be informed?
• What steps would be taken to improve  

their situation?
• How would those steps be funded?

While some incidents are statistically more likely than 
others, this does not mean that nothing can be done  
to prevent them. After all, risk management is a refusal 
to believe that ‘accidents happen’. 

So while your employees may be perfectly able to 
drive, part of your Duty of Care could involve advising 
them how to drive elsewhere.

 

Top tips
 Create destination guides

  Prepare guidelines for your travellers explaining 
any local rules, regulations and customs that 
could get them into trouble if not adhered to. 
The UK Government’s Foreign Office keeps its 
website updated with travel alerts, local laws and 
customs, health advice and more covering 225 
countries and territories and should have most 
of the information you need to create bespoke 
sheets for your regular business destinations. 
(See www.gov.uk/foreign-travel-advice).

 Secure appropriate insurance

  Standard terms and off-the-shelf policies may 
not offer adequate protection for all business 
travellers. Check the small print to see what 
exemptions are listed under the terms  
and conditions.

 Enable two-way communications

  Travellers should set off knowing who they 
are supposed to get in touch with if they have 
problems and how. They should also know how 
to inform you of their whereabouts and status,  
so ensure you have a communication channel 
that will be open around the clock to cover 
different time zones.

 Centralise critical data

  If you are organising meetings or events,  
gather your delegate registration details into 
one centralised system. This will make it easier 
and quicker for you to find important information 
(names, contact numbers) and send out  
urgent communications. 

  Inntel i-Care

  A central source of critical  
information for crisis management

  Inntel has developed its own bespoke traveller 
tracking tool that sits within the company’s online 
booking platform (i-Central) and provides clients 
with real-time information on their employees’ 
locations, including their scheduled journeys  
and destinations. 

  Should a crisis occur, employers can use the 
detailed traveller information in i-Care to locate, 
contact and protect their employees as quickly 
as possible.

More apps

Worth a look
We are always looking for apps that  
could be useful to business travellers at  
any stage of their journey. Here are five  
that that will help you to pack, relax, record 
your thoughts, see new places in a different  
light and show those back home that you 
are thinking of them.

Stylebook
Curate your wardrobe for faster packing 
www.stylebookapp.com

Stylebook aims to help you make the most out of  
the clothes in your wardrobe and to choose new 
pieces that will work well with what you already 
have. Import pictures of your clothes then mix  
and match outfits, see stats on how often you  
are wearing each item and create a packing list  
for your next business trip. 

 
Head space
Relax your mind on busy days 
www.headspace.com
A few minutes of meditation every day can help 
to reduce stress, increase focus and promote 
restful sleep – all useful for busy business 
travellers. Headspace is a handy app that 
teaches the essentials of meditation and 
mindfulness and includes bite-size meditations 
for busy schedules and ‘SOS exercises’ to help 
you manage stressful situations.

 
Day One
Keep a diary of your life on your travels 
www.dayoneapp.com
Day One makes it easy to keep a personal diary 
with all of your important and memorable events 
recorded in words and photos and stored in the 
cloud. You can apply time stamps, location data 
and daily weather reports with all entries and 
export the entire diary as a PDF to read in  
years to come.

 
Sky Guide AR
Discover the secrets of the sky  
above you 
www.fifthstarlabs.com
If you like star-gazing when you’re away from 
home this impressive app will bring the (day or 
night) sky to life!  The Augmented Reality (AR) 
features enable you to point your phone at the 
sky and see images of the constellations, planets, 
satellites, comets and more overlaid in your field 
of view. No Wi-Fi, data or GPS signal required.

 
TouchNote
Send photos as postcards 
from your phone 
www.touchnote.com
Open TouchNote, select your photo, fill out an 
address and personal message and hit send  
to have your photo transformed into a glossy 
postcard and sent by post. The cards themselves 
are printed in the UK, Germany, Australia or the 
US – wherever will get there soonest. A quick 
and easy way to show people you are thinking  
of them.

For more information on i-Central 
(featuring i-Care) please contact  
your Inntel Account Manager

1
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Take road traffic accidents, which would rank as  
a higher risk event for employees travelling abroad. 
The fact is that different countries have different 
rules that can catch people by surprise. 
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While airlines have used a dynamic pricing 
model for years, hotels were slower to 
follow suit – mainly because the industry’s 
technology still had to catch up. 

Fast forward to today and many hotel chains are keen 
to promote the advantages of dynamic pricing (to 
corporate clients running preferred hotel lists) over 
individually negotiated corporate rates. 

The dynamic pricing model gives corporates an agreed 
percentage discount on the hotel’s best available rate 
(BAR) rather than a fixed contracted rate. The agreed 
discount is then applied to the BAR for all room types 
all year round. 

As a model it works well for hotels, being easier to 
track (compared to applying a complex range of 
specially negotiated rates) while allowing them to 
generate more revenue during times of peak demand. 

While it is clearly in the interest of hotels to promote 
dynamic pricing, the advantage to bookers is not so 
clear cut – because it’s harder to predict your costs 
when you have to multiply an estimated number of 
room nights by a constantly varying rate. And where 
do travel management companies (TMC's) like Inntel fit 
into the picture? Traditionally a key part of the TMC's 
role has been to nail down special rates to make the 
budgeting process easier. 

Do TMCs still have a part to play in a dynamic  
pricing situation? 

Inntel’s position is that our clients will benefit from the 
dynamic pricing model with some hotels, and in some 
cases. As it is never going to be the best solution 
100% of the time, our role will move from being chief 
negotiators to chief analysts – using the booking 
data we hold on dates, volumes and prices to identify 
whether it would be in our client’s favour to switch to  
a dynamic discount model.

What do the hotels say?
We asked Dan Miller, Key Account Director at glh 
Hotels, to answers some of the burning questions  
that our clients are asking about dynamic pricing and 
how it could affect their preferred supplier policies  
in the future:

I’m a buyer – what are the benefits  
of dynamic pricing for me?
The first and perhaps most important benefit is that you 
will have a guaranteed availability of discounted rates. 

Having access to a dynamic rate that is discounted 
against the Best Available Rate (BAR) means travellers 
will not have to revert to BAR when the contracted  
rate is closed out, and will still be able to demonstrate  
a saving when using the preferred property. 

Dynamic pricing
– is it in your interest?

Additionally, there are periods during which some 
programmes can actually make further savings versus 
a static corporate rate. When demand is low, this will 
likely be reflected by reductions in the dynamic rate. 

How can I budget for the year ahead  
with your dynamic pricing model?
I would encourage engagement with your travel 
management company and the existing hotel suppliers 
to review where BAR rates sit within a chosen 
property across the lifecycle of the last RFP. Add in the 
forecasted market rate uplift and assess the results. 
If you compare how the results differ from a static 
programme you can use this process to assist in the 
negotiation of the level of discount from BAR that is 
requested.  

How can I select a hotel as “preferred” when 
the dynamic pricing model means I don’t 
know in advance the rates my travellers will 
be paying?
Dynamic rates won’t be the right solution for every 
property on your programme. A relationship with a 
hotel or chain built over a period of time should never 
be ignored. 

A hybrid model where a both a static rate and 
discounted dynamic rate are made available could 
strengthen further the status of being “preferred”, 

allowing companies to continue to benefit from virtually 
guaranteed availability at a discounted rate even when 
the agreed static rate becomes unavailable. 

Is it still possible to set the highest  
“top rate” I would ever pay in the dynamic  
pricing model?

Yes this is possible through a dynamic “ceiling” rate 
whereby room availability would close when the rate 
triggers the cap you have put in place. 

Looking to the future, how am I supposed 
to compare the costs of venues that use 
dynamic pricing?
Historical data (as recent history as possible) is 
usually the best barometer. As with my comments on 
budgeting, I would encourage engagement with your 
TMC and hotel suppliers to develop an understanding 
for all parties of where rates sit within the market place. 

It should be stressed at this point that whilst some 
technology exists within the market to assist this 
process already, I do believe currently that the  
dynamic pricing conversation is a longer term 
discussion and that these extremely relevant  
questions around budgets and comparisons will  
take some time to fully answer. 
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Traveling for work and meetings is stressful 
enough without worrying about how to get 
from the airport or station to your venue.  

Luckily, our airport hotels provide quick 
and efficient transportation links, as well as 
stylish rooms and modern meeting facilities.

Radisson Blu Hotel,  
London Stansted Airport

Linked to the 
terminal by covered 
walkway, just a three 
minute walk will find 
you at the Radisson 
Blu Stansted Airport.  
Whether it’s a 
conference for 600 

in the Essex Suite, a well-equipped meeting space for 
two or a crash pad before a busy day in London, it’s the 
perfect location easily accessible by plane, train or car.

Radisson Blu Hotel,  
Manchester Airport

More than just an 
airport hotel, you 
can walk from the 
terminal to the 
hotel without even 
stepping outside. 
The hotels 360 
bedrooms and 

27 event spaces are both stylish and sophisticated, 
hosting up to 400 delegates. With a large onsite car 
park and a minute stroll to the train station, access 
across the North West couldn’t be easier. 

Park In  
By Radisson Hotel and Conference,  
London Heathrow Airport 

With two dedicated 
conference centres 
for up to 700 
delegates, 895 
onsite bedrooms,  
a new RBG 
restaurant and large 
car park, Heathrow 

is the ideal place for your next meeting, event or stay.  

to take off…
Allow your business meeting

THE MEETINGS AND TRAVEL MANAGEMENT COMPANY

Travel
Our travel experts will find you the best travel 
options, routes and prices from door to door 
(covering rail, air and car rental, visa, ferry and 
taxi) and take care of any additional products 
and services that may be needed. 

This includes help with passports and visas, 
valet parking, check-in assistance and meet 
and greet services. 

Events
Our experienced Events Management team 
will organise every aspect that you want our 
help with, from establishing a creative theme 
to finding the perfect venue, developing  
a multimedia communication strategy  
and tailoring an event app. 

We will then be there to ensure that 
everything runs smoothly on the day. 

For a more detailed description of our services please visit our interactive website,  
or call us to discuss your particular requirements. Call Inntel on 0844 457 5500.

PLEASE CONTACT INNTEL RESERVATIONS ON 0844 847 5502

If you think Inntel is just another TMC, think again. While it’s true that we manage 
corporate travel, our expertise grew out of our core interest in organising meetings  

and events. So we’re actually a specialist all-rounder!

Accommodation 
We book around 800,000 rooms in the UK  
and overseas every year for our clients. 

We also create preferred supplier 
programmes (with specially negotiated  
rates and benefits) for our clients and enable 
their travellers to book the rooms they need 
online as part of a fast, smart, flexible and 
cost-effective solution. 

Meetings 
Inntel manages more than £25 million of 
meetings, conference and training related 
business every year. 

Our significant experience and expertise  
is available for all of your meeting projects, 
from organising international business 
seminars across the world to weekly sales 
meetings in your home town.  
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Inntel have supported Arcadis with their 
conference and meetings enquiries since 2011. 

Understanding requirements 
This year, Arcadis decided to explore Inntel’s event 
management services and invited us to bid against 
their incumbent events supplier for the annual Arcadis 
Leadership Conference. We carefully examined each 
detail of the client’s brief to produce a shortlist of 
several options we felt would both satisfy Arcadis’ 
requirements as well as align with their company 
culture and values. 

Creative factory
With MIND being Arcadis’ chosen charity partner,  
we arranged a mindfulness session with neuroscientist 
and leading mindfulness expert, Dr Tamara Russell, 
giving everyone useful, cognitive techniques that can 
be used in everyday life. 

What’s more, the idea of mental wellbeing was echoed 
beautifully by the natural surroundings and use of 
outdoor spaces at Center Parcs, therefore adding 
immeasurable value.

 
 
 
 
 

On day one of the event, Arcadis invited their own 
clients for a day of strategic thinking, team building 
and strengthening relationships in an informal and 
comfortable environment; the lodges proved the 
perfect choice. 

Throughout the event, we deployed innovative, 
interactive technology to maximise engagement and 
create a seamless experience, particularly for Arcadis’ 
internal awards ceremony held on the final evening. 
At previous events, delegates had used manual voting 
systems which we clunky, and caused a delay as votes 
had to be counted by hand. 

We introduced an online voting system for quick, real 
time response which made the final evening all the 
more impressive. 

Furthermore, we employed a cameraman to follow  
the groups throughout the weekend, capturing special 
moments and editing all the action on site to create  
a memorable montage video of the event. 

Imagine the amazement when we played the video 
during the final gala dinner!

Arcadis  
leadership  
conference 
Overview
Arcadis (global design, engineering 
and management consulting company) 
Mission: Plan and organise a show-
stopping annual event for the Arcadis 
leadership team.

Meticulous management
Inntel’s senior events team remained onsite for the 
duration of the event to ensure all operations were 
carried out meticulously and each element of the  
event ran like clockwork.

These are just a few of the many 
touchpoints we achieved: 

• Whilst we inspired collaborative thinking through 
networking-style breakfasts and high-energy 
team building activities, simply walking together 
from their accommodation lodges encouraged 
the delegates to continue sharing ideas and 
conversation even outside their daily schedule.

• Great, versatile range of food and beverage options 
at the venue enabled us to select items that aligned 
with the event programme. When you have to feed 
180 people in 30 mins you need a quick dining 
service! As a result, we arranged a finger buffet 
of light, nourishing dishes during the day that 
delegates could quickly enjoy but that would also 
provide sufficient energy to fuel their brains and 
bodies for their physical team building activities 
ahead. 

• We negotiated additional housekeeping services 
at no extra costs to ensure all the lodges were 
immaculate when delegates returned to their 
accommodation in between and after messy, 
outdoor activities.

Overall, our strong supplier relationships and fierce 
negotiation skills enabled us to secure exclusive rates 
and conditions, and save Arcadis over £20k on their 
total event costs. Furthermore, as all team building 
activities could take place onsite, we saved the client 
additional travel costs and whilst allowing for a more 
contained and exclusive event.

Finishing touches
On the final evening, the delegates celebrated  
with a delicious gala dinner and employee awards 
ceremony to recognise Arcadis’ internal achievements 
from throughout the year. 

To add a further personal touch to the evening,  
we installed an impressive stage set with bold 
company colours that made an invaluable impact  
as people entered the room, and created the quality 
and celebrity of an exclusive awards evening. 

Mission debrief
According to the feedback forms that were completed 
after the event, 84% of attendees felt that the conference 
had been ‘amazing’ and believed that their perspective 
on leadership had shifted as a direct result of this 
year’s conference.

Arcadis embraced our original concepts and opted 
for our ‘wildcard option’ to hold their flagship event 
at the Center Parcs resort in Woburn Forest .

The Center Parcs lodges provided luxury 
accommodation as well as relaxed and  
non-corporate surroundings for networking. 

CASE STUDY
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Inntel is delighted to 
announce that Meetings 
& Events Team Leader 

Victoria Etheridge has been recognised as 
one of this year’s C&IT A-List 35 (under 35). 

The initiative recognises the best talent within  
agencies throughout the conference and incentive 
travel industry. This year’s list is in association with  
Visit Norway and has been the biggest yet with a 
record amount of entries, making Victoria’s success  
all the more impressive. 

The award follows another recent achievement for 
Victoria who also received a place in another industry 
accolade in November last year. 

The full A-List publication will be released  
next month by C&IT Magazine. 

We are absolutely thrilled that  
Victoria has, yet again, been 
recognised by the industry for  
her hard work and dedication. 

Inntel’s meetings and events 
department is a hive of activity  
at the moment with lots of exciting 
developments underway and the 
support and guidance Victoria has 
given to her team of consultants has 
been inspiring. Victoria’s enthusiasm  
is infectious and she is consistently 
exceeding the expectations of her 
team and her clients. 

Congratulations Victoria on another 
well-deserved achievement.  
Douglas O’Neill – CEO, Inntel

Game in progress
Virtual Reality

In the last issue of Innteligent News 
we discussed how Virtual Reality (VR) 
technology is creating an online world  
of opportunity for meetings and events. 

In particular, many venues are using virtual tours,  
360 degree views and exciting interactive experiences 
to give potential bookers the chance to evaluate 
bedrooms, meeting rooms, facilities, decor, views from 
windows and more – all without taking a step inside. 

Both parties stand to benefit from the experience as  
the bookers will quickly decide if a venue does not 
meet their particular needs, leaving the venues with  
a higher percentage of pre-qualified leads. 

During April 2018 our regular online  
poll question asked:

Would you book  
a hotel room based  
on a Virtual Reality 
tour only?

The results may not be scientifically significant (as  
no active sampling was involved) but they are certainly 
interesting and lead us to suggest that VR could play  
a very valuable role in the sales process! 

70% YES

30% NO

We were interested to see what our own  
online visitors think about the role of VR  
in hotel accommodation.  C&IT A-List 35 (under 35)

Inntel’s Victoria celebrates place in the

C&IT A-LIST 35 UNDER 35
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James Smith, Inntel’s Head of Events, looks forward to sharing his expert 
insight with anyone organising or commissioning corporate events.

 
Insight is a subscription-only e-Newsletter containing snippets of 

industry news, information, tips and trends direct from Inntel’s new 
Head of Events, James Smith. 

Before joining Inntel in September 2017 James was the Group Project 
Director for Grass Roots Meetings & Events – one of the world’s 

largest corporate meetings and events agencies. Earlier in his career 
he was an Account Director with W&O Events (which specialised in 
the pharmacy and healthcare sector) and Banks Sadler. So anything 

he has to say about event management is well worth hearing!

Inntel Insight
Our new events newsletter

INNTEL EVENTS E-NEWSLETTER
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The ‘owner operators’
Gorse Hill & Villiers Hotel have been  
in the hands of Owner Operators Active  
Hospitality for the last year and have seen 
some big changes.
The Active Team have an extensive history in the hospitality 
industry especially Meetings, Training, Conferencing  
& Weddings.

Gorse Hill in Woking underwent a refurbishment to the Mansion 
House and notably the Bar & Restaurant with the addition of  
a fully equip guest gym. Here you will often find a hub of activity 
in before & after meetings.

Villiers has a new lease of life and will be one of the prime 
locations for your events in the Buckinghamshire area and being 
located so close to Milton Keynes is another tick in the box.

A full refurbishment has produced 9 high tech meeting  
spaces including the historic Ballroom that has a max capacity  
of 200 delegates. More Exciting plans from Active to be 
announced soon.

GET IN TOUCH 
For more information on Active Hospitality  
or to book one of these stunning venues,  
please call us on XXXXXXXXXX

SIGN UP TODAY FOR EVENT BASED INSIGHT!
Simply enter your name and email address  

on our secure website: 
www.inntel.co.uk/inntel-insight-events

Gorse Hill Villiers Hotel

Villiers Hotel
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Meetings and Events • Accommodation • Travel

Last minute  
panics leave you  

with far less choice

When it comes to delivering inspiring  
Christmas events we really are Santa’s  
most reliable little helpers.

Book early and you’ll get a far  
better bash for your budget. 

So for a Christmas event with sparkle,  
call us on 0844 847 5501 or email the  
team at meetingsandevents@inntel.co.uk


